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ñSuccess in business 
requires training and 

discipline and hard work.  
But if youôre not frightened 

by these things, the 
opportunities are as great 
today as they ever were!ò 

 
David Rockeffeller  
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OUR MISSION 
 

¶ To protect, serve and 
promote the interests of 
members and the 
independent business 
people they represent 

¶ To protect and promote 
the direct selling industry, 
its aims and opportunities 
within New Zealand 

¶ To ensure that the 
marketing of products 
and/or the direct sales 
opportunity by Members 
is conducted with the 
highest level of business 
ethics and service to 
consumers 
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STATEMENT OF PURPOSE 
 

¶ To encourage and maintain an 
environment where members can 
operate freely and independently 
and where direct selling is regarded 
with merit by the community. 

¶ To maintain and promote the 
Associationôs Code of Practice and 
to ensure that members comply with 
that Code. 

¶ To foster and promote ethical 
methods of direct selling within the 
community. 

¶ To present the views of members to 
Government and Territorial 
Authorities and to the general public 
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HISTORY 
 

In 1974 six companies, including 
present Members Rawleighs, 
Nutrimetics and Tupperware, 
formed a National Association of 
Direct Selling companies to 
promote and protect the ideals 
and opportunities of what was 
then a fledgling industry. 

 
From those beginnings the 
Association has grown to forty 
one Members representing more 
than 120,000 independent 
salespeople in New Zealand. 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

In addition to our trading 
Members the DSA has six 
Supplier Members and two 
Life Members. 

 
Direct Selling involves the sale 
of goods and services by or 
through independent 
salespeople who make 
approximately 500,000 visits 
every month to customersô 
homes, workplaces and other 
meeting places throughout 
New Zealand.

WFDSA  
 
The Association is a 
Foundation Member of 
the World Federation of 
Direct Selling Association 
(WFDSA). 
The WFDSA represents 
Direct Selling 
Associations from more 
than 90 countries. 
Worldwide sales by 
Members in 2010 were in 
excess of US$115 Billion 
arranged by more than 65 
million independent 
salespeople. 
For further information 
use the WFDSA website 

www.wfdsa.org  
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